










» FSD This Week

» Contacts

Today’s foodservice directors look to FSD This Week’s  weekly 
eNewsletter for a quick breakdown of the week’s highlights from 
FoodServiceDirector.com.

Initial Circulation:  17,500

» Custom Online Solutions
Custom eNewsletters – Let FoodService Director coordinate 
editorial content wrapped around your exclusive sponsorship 
message.

Special instructions for Flash creative 
Submit the FLA as well as the SWF file. 

Do not hard-code your click-through URL in the creative. Instead, use 
the code exactly as shown below (note: it is case sensitive).

	 getURL(clickTAG, “_top”) 

If the creative has multiple hyperlinks, use the following format instead:

	 getURL(clickTAG + “http://www.your_first_link_here.com”, “_top”) 

	 getURL(clickTAG + “http://www.your_second_link_here.com”, “_top”) 

Ask your sales director about: Widget sponsorships

» Flash Specs

» Submitting Creative

Deadlines: All materials are due 5 business days  prior to the start date.

Submit creative to: IM-web@idealmediallc.com

» Rich Media
Supersize your impact with rich media.	
Contact your Sales Director for details.

	Ad Unit Dimensions	 Monthly Rate 
	 300 characters	 $1,500	
	 (incl. spaces) + logo

All rates net

FoodServiceDirector.com

William D. Anderson
Publisher - FoodService Director
200 E. Randolph St., 70th Floor, Chicago, IL 60601
wanderson@foodservicedirector.com
phone: 312.447.5113

Scott Allmendinger
Vice President & Group Publisher 
90 Broad Street, New York, NY  10004
sallmendinger@idealmediallc.com 
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BG Burg
Midwest Regional Sales Director
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bgburg@idealmediallc.com
phone: 312.447.5110

Tim Vaughan
Midwest/South Regional Sales Director
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Coming Soon!



MenuDirections 2009 
March 22-24, 2009 | The Westin 
Riverwalk | San Antonio, TX

The 7th annual MenuDirections Conference is a 2 1/2 – day 
learning and networking experience focused on bringing 
you face-to-face with foodservice directors and operations/
purchasing managers from non-commercial foodservice.

Increase exposure of your brand and build relationships with 
the top buyers in the industry through interactive workshops, 
sponsor vendor fairs, hands-on food demos & tastings and 
the dine-around.

FoodService Director •	  ASAP 
– these resource pages provide 
greater depth and reach than 
traditional reader service cards 
giving an additional platform to 
communicate your message.

Proprietary Research•	  – Stay on top of industry trends 
and your customer perceptions by taking advantage of 
our broad editorial and database resources.  We’ll create, 
execute and analyze all aspects of the study. 
 
	 Examples: 
	 - Ad concept testing	 - Usage and perception		
	 - Brand/product awareness	 - Purchasing behavior

» Proven Partnerships  
Ideal Media  maintains progressive collaborations with 
highly respected industry organizations offering advertisers 
exposure to an even larger audience along with benefits of 
marketing opportunities: 

	 •	 AC Nielsen	

	 •	 AFDR (Association for Foodservice 
		  Distributor Representatives)

	 •	 Answers TV

	 •	 Bill Main & Associates

	 •	 Catersource

	 •	 The Culinary Institute of  America

	 •	 FohBoh, the Restaurant Network

	 •	 FARE (Foodservice @ Retail)

	 •	 Restaurant Leadership Conference

	 •	 Technomic

	 •	 Women’s Foodservice Forum

»	Events     Sponsorships available for events

360° Marketing

» Made to Order

MenuDirections 2008 Attendee Profile
Business Segment
Contract Management Company 
Headquarters & Employee Feeding	 17%
College & University	 38%
Healthcare	 30%
School District	 14%
Other	 1%

Champagne & 
Strawberry Party  
Friday May 15, 2009 | The Mid-
America Club | Chicago

An industry tradition for over 25 years, this benefit kicks off 
the annual NRA show. This highly anticipated event brings 
together hundreds of foodservice professionals for an evening 
of decadent desserts and champagne in the name of charity. 
Plus we pay tribute to FoodService Director’s FSDs of the 
month and year.



Ship all ad materials to: 
Attn: Jeffrey Carlson, Print Production Manager 
FoodService Director 
200 E. Randolph Street, 70th Floor, Chicago, IL 60601 
Tel: 312.447.5112   Fax: 312.447.5101 
Call Production Department for insert specs/shipping

Insertion orders and contracts to: 
Attn: Antoinette Cantwell / Fax: 646.708.7397 
acantwell@idealmediallc.com

Classified Advertising 
Call Adriana Ramirez at 312.456.2822 x 2353 o 
 aramirez@idealmediallc.com for detailed pricing information.

Supplied Inserts 
Number of Pages		  2	 4	 8	 16 
Percent Discounted* Per Page	 30%	 35%	 40%	 50% 
Plus a tip-in production charge. 
2-4 page $1,600 net 
8+ page Call for Quote 
* Supplied Insert Discount applies to earned frequency rate

Business Reply Cards (BRCs) 
$4,200 gross up to a 5” x 7” card (includes space & production charges)

Stop Press/Plate Change Charge 
$1,200 net charge per plate change/stop

Dates & Shipping
Deadlines: See Editorial Calendar for specific deadlines.
Digital files ship to:
Jeffrey Carlson, Print Production Manager, FoodService Director
200 E. Randolph Street, 70th Floor, Chicago, IL 60601
Phone 312.447.5112, Fax 312.447.5101
Ad Submission via FTP: Mac using FireFox or FTP Program (CyberDuck
or Fetch): ftp.idealmediallc.com; PC using Internet Explorer:
ftp://ftp.idealmediallc.com; Username: food        Password: food 
Cancellations: Must be in writing and submitted prior to� closing date.
Digital Advertising Requirements
Digital data is required for all ad submissions.  Preferred file format is PDF/X-1a, 
a SWOP-compliant format for hi-resolution digital data exchange in CMYK format. 
Submit a single file per advertisement. A SWOP proof is required for each ad sub-
mitted. We recommend ad submissions include a copy of the insertion order and 
a printout of the media contents. Supplied media should be labeled with advertiser 
name, magazine title, issue date, and contact name and phone number.
Cannot guarantee reproduction quality of ads supplied without a SWOP proof or 
those in non-preferred file formats, such as native application files. Non-adher-

ence to the preferred format may also necessitate production fees. Materials not 
called for will be destroyed after one year.
PDF/X-1a FILE PREPARATION
A PDF/X-1a workflow eliminates common errors in file preparation, such as miss-
ing images or incorrect color space. To create a PDF/X-1a file, the native applica-
tion file is converted to a Postscript file, which is then distilled using a PDF/X-1a 
compliant plug-in or application such as Apago’s X-Checkup or Adobe Acrobat 
(Visit www.ddap.org for a complete list of PDF/X-1a compliant tools. A list of file 
conversion service providers is also offered.) Adherence to the following guidelines 
in file preparation will aid in successful file conversion:
•	 Include all high-resolution images and fonts in the native� application file before 
	 conversion to Postscript.
•	Use on Postscript Type 1 fonts. (No TrueType fonts.) Avoid the� use of type styling 
	 for font attributes such as italic, bold, etc.
• 	Use only SWOP-standard images in CMYK at 300 dpi with a� total area density  
	 of 300%. (No RGB, PDF or JPEG images.)
• 	Include required trapping in the native file.
• 	Set native application files in portrait mode at 100% of size� with no rotations
• 	Trim, bleed and center marks should be included in the file but� kept outside the “live”  

	 area. Bleed must extend 1/8” beyond� trim. Keep live matter 3/8” from trim edge.
• 	Separations for any spot color usage must be precisely� specified in the native 
	 file. Do not substitute process colors� within a file when spot color is intended for 
	 press. (The� publisher reserves the right to match non-paid spot colors as� 
	 process colors.)
PROOFING REQUIREMENTS
A SWOP certified proof – such as Kodak Polychrome Graphics’ Digital Approval 
Proof – is required for all color ads. Visit www.swop.org for a complete and current 
list of certified �proofing formats.
Proofs must be representative of the supplied file at actual size � and display a 
printer’s color control bar. Alternative proofing formats will be used as content 
proofs only.
When calling for spot color usage on press, clearly indicate such on the sup-
plied proof.
ACCEPTABLE MEDIA
Submit files in Macintosh format on CD-ROM or DVD media. Provide a single ad 
per media and send only the files necessary �for production of that ad. We will also 
accept electronic file transmission via FTP, provided a SWOP proof is shipped 
simultaneously. (See FTP logon information under dates and shipping.)

» Size Requirements 
Magazine Trim Size: 10.125” w x 13” h			 

		  NON-BLEED		  BLEED

Premium Positions 
Cover 4	 25% 
Cover 2	 20% 
Cover 3	 15%

Custom Advertising Supplements 
Prepared by FoodService Director in conjunction with advertiser and/or advertising 
agency, these are available in 8, 16, 24, or 32 page units and are bound into the magazine 
or as an independent unit.  Contact your sales director for more information.

2-Color Rates 
Deduct $500 from the 4-color rates

B&W Rates 
Deduct $1,000 from the 4-color rates

Rates & Production
» Rates

4/color 1x 6x 12x 18x 24x 36x

Spread $15,950 $ 15,450 $14,950 $14,450 $13,950 $13,600

1/2 Pg Spread 10,450 10,200  9,950 9,700 9,250 8,900

Full Page 9,950  9,650 9,250  8,975 8,750 8,450

1/2 Page 5,950 5,650 5,400 5,250 5,100 4,850

1/3 Page  3,950 3,800 3,650 3,500 3,400 3,300

1/4 Page 3,550 3,400 3,200 3,050 2,950 2,800

 *All rates are gross

Full Page 9” x 12” 10.375” x 13.25”

2-Page Spread 19” x 12” 20.5” x 13.25” 

1/2 Spread 19” x 5.875” 20.5” x 6.5”

1/2 Vertical 4.375” x 12” 5.125” x 13.25”

1/2 Horizontal 9” x 5.875” 10.375” x 6.5”

1/3 Vertical 2.875” x 12” 3.625” x 13.25”

1/3 Horizontal 9” x 3.875” -

1/3 Square 5.625” x 5.875” -

Tab 1/4 Vertical 2” x 12” -

Tab 1/4 Horizontal 9” x 2.875” -

1/4 Square 4.375” x 5.875” -

*	 Allow 1/4” for gutter pull, (1/8” on either side).  Keep live matter 
	 3/8” from head,� foot and face trim.

NON-BLEED BLEED

•	 Full Page -	 • 2-Page Spread - Non-Bleed or Bleed	 •	1/2 Vertical - 
	 Non-Bleed or Bleed	 • Tab 1/4 Vertical     	 	 Non-Bleed or Bleed	
	 	 • Tab 1/4 Horizontal	 •	1/4 Square

• 	1/3 Vertical - 	 • 1/2 Spread - Non-Bleed or Bleed	 •	1/2 Horizontal
	 Non-Bleed or Bleed			   Non-Bleed or Bleed  
• 	1/3 Square	 	 • 	1/3 Horizontal

Ad Sizes    Magazine Trim Size: 10.125” w x 13” h



• Going Green - NEW! January, March,  
	 May, July, September, November

• Visual Design - February, April, 
	 June, August, October, December

Bi-Monthly Features

Jan 12/11 12/17 Catering Breakfast Mediter-
ranean Servery Vending New 

Workers •  NAFEM (Orlando, Feb. 5-7)

Feb 1/9 1/16 Schools Grains Asian Catering Surviving 
Renovations

•  Catersource (Las Vegas,   
     Feb. 22-26) 

•  International  
    Restaurant Show 
     (New York, March 1-3)

    4

Mar 2/10 2/17 Menu 
Development Salads Latino Kitchen Grab & Go Mentoring

•  MenuDirections (San   
     Antonio, March 22-24)  

 • WFF (Dallas, March 15-18)

Apr 3/10 3/17 Colleges Seafood American E-Market Cashless     4

May 4/10 4/17
Sustain-
ability &  

Environment
Healthy Mediter-

ranean Kiosks C-Stores Employee 
Recognition

•  NRA (Chicago, May 16-19)  

•  ASHFSA (Clearwater, FL,  
     May 31-June 3)

June 5/8 5/15 Contract Desserts Asian Point of 
Sale

Food 
Safety

•  NACUFS (Milwaukee,    
     July 8-11)     4

July 6/8 6/15 Hospitals Vegetarian Latino Dining 
Room Seniors On-Line 

Training

Aug 7/8 7/16 Portability Deli American
Reading 

Customer 
Minds

Environ-
mental 
Issues

•  HFM  (Indian Wells, CA,  
     Aug. 24-28)

•  Western Foodservice &    
    Hospitality Expo (San  
     Diego, Aug. 30-Sept. 1) 

•  Florida Foodservice   
    & Hospitality Expo  
     (Orlando, Sept.11-13)

    4

Sept 8/10 8/17 B&I Poultry Mediter-
ranean

Small 
Space

Restau-
rant

Cross-
Training

•  SFM (San Francisco,  
     Sept. 29-Oct. 2)

•  IFEC (San Diego,  
     Oct. 12-15)

Oct 9/8 9/16 Retail Sales Holiday 
Catering Asian

Attracting 
Brown 

Baggers

Price 
Increases     4

Nov 10/8 10/15 Senior 
Living Soup Latino Tight 

Budgets To-Order
Manage-

ment 
Retreat

Dec 11/6 11/13 Compensa-
tion Pork American

Building 
Check 

Average

Buying 
Groups     4

Issue Ad 
Close

Materi-
als Due Census Market 

Studies
Menu 

Strategies
World 

Flavors Design Market Service Operations Workforce

RESEARCH CULINARY CUSTOMER INTERFACE MANAGEMENT BONUS
DISTRIBUTION

FOOD-
SERVICE 
BUYER*

• Supply Closet - NEW!

• FSD of the Month

• Steal This Idea

• What I’ve Learned

• Free Advice

• My Other Passion

• Trendsetters

Monthly Features

Note: Classified ad insertion orders and creative due on the Ad Close Date

2009 Editorial Calendar

This “mini magazine” that runs in 
Restaurant Business 12x is bonus 
distributed in FoodService Director 
6x a year and delivers in-depth 
intelligence from the supply chain.

See Restaurant Business Editorial 
Calendar for full line up.

*




